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Meet the Buyer 2009
Event Statistics

Below are the key statistics from the Meet the Buyer event held at Pontefract Racecourse on Thursday 12 November 2009 based on the information gathered during the pre booking and registration process.

Attendance













· 578 Individuals booked to attend MTB09
· 486 Individuals attended on the day
· The above attending individuals represented 383 businesses
Business Classification











· 202 (53%) organisations indicated they are Small to Medium Enterprises
· 46 (12%) organisations indicated they are Owned or Managed by Women
· 9 (2%) organisations indicated they are a Social Enterprise, Voluntary Sector, Community Interest Company or Charity 
· 16 (4%) organisations indicated they are Black & Minority Ethnic Owned or Managed
· 9 (2%) organisations indicated they supply Fair Trade goods
Geographical Location











· 117 (31%) organisations were from Leeds (LS Postcode)
· 101 (26%) organisations were from Wakefield (WF Postcode)
· 35 (9%) organisations were from Bradford (BD Postcode)
· 23 (6%) organisations were from Kirklees (HD Postcode)
· 15 (4%) organisations were from Calderdale (HX Postcode)
· Remaining 92 (24%) were from outside West Yorkshire
Business size (Approximate number of employees)






· 190 (50%) organisations have approximately 0-10 employees
· 123 (32%) organisations have approximately 10-50 employees
· 38 (10%) organisations have approximately 50-250 employees
· 32 (8%) organisations have approximately 250+ employees
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Delegate Feedback











All delegates were invited to complete an online feedback from after the event addressing a wide range of issues relating to their experience at the event.  45 individuals have responded, key results are below:

Overall, was the event worthwhile for you?
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How do you rate the range of exhibitions?
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Was the networking area useful?
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Have you previously attended a Meet the Buyer event in Wakefield?
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How helpful were the stand personnel?
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Some Feedback Comments:
· “Good presentation.  Good presenter and useful content.” [Wakefield top tips for winning public sector business presentation]

· “Very pleased we went to the presentation.  Informative and well run.  Answered all questions directly and clearly.” [Wakefield top tips for winning public sector business presentation]

· “This was my first time so I learnt a lot from all aspects of my visit”

· “This was my first visit to Meet the Buyer. It was very good having so many useful information desks and helpful people.”
· “A very worthwhile annual event”
Exhibitor Feedback











29 exhibitors attended the event and all were invited to complete a feedback from after the event addressing a range of issues relating to their experience before and during the event.  13 exhibitors have responded, key results are below:

Were you given sufficient notice and information prior to the event?

Yes

13 
(100%)

No

0


Comments:

· We received plenty of prior notice which enabled us to plan for the event
· A very well organised event, with plenty of pre-event literature and guidance

Do you feel the exhibition layout was:

Good

12
(92%)

Average
1
(8%)

Poor

0


Comments:

· The layout is fine and the venue is very convenient for participating in the event 

· Preferred previous layout where companies came up via the middle entrance.  Felt this aided circulation around the various rooms better

Other comments and recommendations for improvements:

· The event is very well run and seems to get better year on year. I can't really think of anything that will improve it.

· This is without doubt the best "Meet the Buyer" event that we as an organisation attend. It is well organised, well supported and generates a great deal of interest within the local economy.

· May be make it every other year rather than every year.

· The format of the event is getting tired, need to look at introducing something fresh to attract higher number of visitors.































